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Vision And
Mission

Vision 

Mission

To become a premier institution of learning, providing Undergraduate and Postgraduate Education in 

Commerce and Economics, specializing in Accountancy, Management and International Business.

= To Espouse vigorous research-orientation in faculty and students.

= To Empower faculty to be 'change-makers' in their responsibility towards students.

= To Foster Indian values through culture, care, compassion, creativity and collaboration 

= To Kindle intellectual curiosity among students and motivating them to attain academic 

= To Motivate faculty towards continuous upgradation of knowledge and delivery of teaching.

 through our portals.

 excellence.

= To Develop 'esprit de corps' in alumni.
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“
3000+ students

State of Art infrastructure

Media Room

Library with extensive collection

Strong placement cell

Extra and co-curricular activities

Centrally located

10 Faculties with Ph.D and 5 Professors

Research Centre

Skill and value- added courses “

Smt. M.M.K College at Glance



1. Undergraduate: Junior College

 ● F.Y.J.C.

 ● S.Y.J.C

2. Graduate Level

 ● Advanced Microsoft Excel

 ● TEL- Train, Earn and Learn with ICAI

 ● Certificate Course in GST

4. Skill Development And Value Added Courses:

 ● B.Voc (Wealth Management)

 ● Bachelor of Commerce (Banking And Insurance) [B.Com (B& I)]

 ● B.Voc (Accounting and Taxation)

 ● Bachelor of Commerce (Financial Markets) [B.Com (FM)]

 ● Bachelor of Management Studies (BMS)

 ● Master of Commerce [M.Com. (Accountancy)]

 ● Certificate course in Basic Sindhi

 ● Bachelor of Commerce (B.Com)

 ● Bachelor of Art In Multimedia And Mass Communication (BAMMC)

 ● MOOCs (Swayam Skill Enhancement Course)

 ● Diploma course in Accounting and Taxation

3. Post Graduate Level

 ● Certificate Course in Soft Skills

5. Doctoral Research (Ph.D)

 ● Business Policy & Administration

 ● B.Voc (E-Commerce & Digital Marketing)

 ● Bachelor of Commerce[ (Accounting And Finance) [B.Com (A&F)]

  Bachelor in Vocational (B.Voc) Courses

 ● B.Voc (Media Communication and Journalism)

 ● Certificate Course in Economics of International Trade and business

 ● Accountancy

Programs Offered



1. Bachelor  of Commerce (B.Com)

Bachelor of Commerce is a traditional B.Com offered by the University of Mumbai. 

Course has duration of 3 years. 

Intake capacity: 720-F.Y.B.Com, 600-S.Y.B.Com

Subjects: 

A. GRADUATE LEVEL: 

SEMESTER V SEMESTER VI 

1) Commerce V – Marketing

2) Business Economics V: Macro Economic Aspects of India

1) Commerce VI – Human Resource Management
2) Business Economics VI: International Economics

TYBCOM 

DISCIPLINE RELATED ELECTIVE(DRE) COURSES 

DISCIPLINE SPECIFIC ELECTIVE(DSE) COURSES 

Group: Accountancy Group: Business Management Group: Accountancy Group: Business Management 

3) Financial Accounting and 
   Auditing VII - Financial Accounting

4) Financial Accounting and 
   Auditing VIII - Cost Accounting

3) Business Management Paper - I
Management and Organizational
Development 

4) Business Management Paper - II
Financial Management 

3) Financial Accounting and 
    Auditing IX - Financial Accounting

4) Financial Accounting and 
    Auditing X - Cost Accounting

3) Business Management Paper – III
Management and Organizational
Development 

4) Business Management Paper - IV
Financial Management 

ABILITY ENHANCEMENT COURSES (AEC) 

Group: Accountancy 

OR

Group: Business Management Group: Accountancy 

OR

Group: Business Management 

5) Direct & Indirect Taxation Paper – I
6) Export Marketing Paper - I

5) Psychology of Human 
    Behaviour at work Paper – I
6) Computer systems & 
    Applications Paper -I 

5) Direct & Indirect Taxation Paper –II
6) Export Marketing Paper - II

5) Psychology of Human Behaviour 
   at work Paper – II 
6) Computer systems & 
    Applications Paper -II

OR

5) Direct & Indirect Taxation Paper – I
6) Psychology of Human Behaviour 
    at work Paper - I

OR

5) Direct & Indirect Taxation Paper – II
6) Psychology of Human Behaviour at
    work Paper - II

5) Direct & Indirect Taxation Paper – I
6) Computer systems & Applications 
    Paper -I 

5) Direct & Indirect Taxation Paper – II
6) Computer systems & Applications 
    Paper -II

S.Y.B.Com -Sem - III S.Y.B.Com -Sem - IV

1

2

3

4

5

6

7

1

2

3

4

5

6

7

Commerce Paper- III

Advertising-I

Business Economics-III

Business Law-I

Foundation course-III

Accountancy and Financial Management-III

Introduction to Management Accounting

OR

Business Management: Marketing

Management

Commerce Paper- IV

Advertising-II

Business Economics-IV

Business Law- II

Foundation course-IV

Accountancy and Financial Management-IV

Auditing

OR

Business Management: Marketing

Management



2.  Bachelor of Commerce[ (Accounting and Finance) 
   [B.Com (A&F)]

   Intake capacity: 60

S.Y.B.A.F. Sem III

Information Technology in Accountancy - I Information Technology in Accountancy - II

Business Economics – II Research Methodology in Accounting and Finance 

Foundation Course in Commerce
(Financial Market Operations - III)

Foundation Course in Management
(Intro To Management - IV)

S.Y.B.A.F. Sem IV

1

2

3

4

5

6

7

1

2

3

4

5

6

7

Financial Accounting
(Special Accounting Areas - III)

Financial Accounting
(Special Accounting Areas - IV)

Cost Accounting
(Methods of Costing - II)

Management Accounting
(Introduction to Management Accounting)

Auditing (Techniques of Auditing and
Audit Procedures - II)

Direct Taxation

Business Law
(Business Regulatory Framework - II)

Business Law
(Company Law - III)

T.Y.B.A.F. Sem V T.Y.B.A.F. Sem VI

1

2

3

4

5

6

1

2

3

4

5

6

Financial Accounting – V

Financial Accounting – VI

Cost Accounting – III

Financial Management – II

Taxation - IV (indirect Taxes - II)

Management - II (management Applications)

Financial Accounting - VII

Project Work - II

Cost Accounting - IV

Financial Management - III

Taxation - V (Indirect Taxes - III)

Economics Paper - III (Indian Economy)

3. Bachelor of Management Studies (BMS) 
    
    Intake capacity: 120 students- Course specialisation 
    Marketing and Finance
 
    Subjects:

S.Y.BMS-Sem III S.Y.BMS-Sem IV

1

2

3

4

5

6

7

8

9

1

2

3

4

5

6

7

8

9

Information Technology in Business

Management I

Business Planning and Entrepreneurial Management

F. C. (Environmental Management) III

Strategic Management

Accounting for Managerial Decision

Finance :-

Corporate Finance

Equity & Debt Market

Marketing :-

Advertising

Consumer behaviour

Information Technology in Business

Management II

F. C. (Ethics & Governance) IV

Business Economics - II

Business Research Methods

Production and Total Quality Management

Finance :-

Corporate Restructuring

Financial Institutions And Markets

Marketing :-

Integrated Marketing Communication

Rural Marketing



T.Y.BMS-Sem V T.Y.BMS-Sem VI

1

2

3

4

5

6

7

8

9

10

1

2

3

4

5

6

7

8

9

10

Logistics & Supply Chain Management

Corporate Communication & Public Relation

Finance :-

Investment Analysis & Portfolio Management

Risk Management

Wealth Management

Direct Taxes

Marketing :-

Service Marketing

E- Commerce & Digital Marketing

Sales & Distribution Management

Strategic Marketing Management

Operation Research

Project Work

Finance :-

Strategic Financial Management

International Finance

Indirect Taxes

Project Management

Marketing :-

Brand Management

Retail Management

International Marketing

Media Planning & Management

4. Bachelor of Art in Multimedia and Mass Communication (BAMMC):

   Intake capacity: 60 students
  The stream wise weightage to be given is as under:

Arts

50

Commerce

25

Science

25

S. Y.BAMMC Sem III S. Y.BAMMC Sem IV

Course

BAMMC 
TMC-3012

BAMMC 
TMC-4012

Electronic Media - IIElectronic Media - I

BAMMC 
CCPR-302

BAMMC 
WEM-402

Writing and Editing for MediaCorporate Communication and 
Public Relations

BAMMC 
MS-303

BAMMC 
MLE-403

Media Laws and EthicsMedia Studies

BAMMC 
IP-304

BAMMC 
MMR-404

Mass Media ResearchIntroduction to Photography

BAMMC 
FCO-305

BAMMC 
FCO-405

Film Communication - IIFilm Communication - I

BAMMC 
CMM-306

BAMMC 
CMM-406

Computer Multimedia - IIComputer Multimedia - I

Course Name Course code Course Name

T. Y.BAMMC Sem V T. Y.BAMMC Sem V

1

2

3

4

5

6

1

2

3

4

5

6

Advertising and Marketing Research

Copy Writing

Globalization and International Advertising

Agency Management

Direct Marketing and E- Commerce

Consumer Behaviour

Reporting

Investigative Journalism

Global Media and Conflict Resolution

Mobile Journalism and New Media

Business and Financial Journalism

Journalism and Public Opinion

Advertising Journalism

T. Y.BAMMC Sem VI T. Y.BAMMC Sem VI

1

2

3

4

5

6

1

2

3

4

5

6

Digital Media

Advertising Design

Rural Marketing and Advertising

Brand Management

Media Planning and Buying

Entertainment and Media Advertising

Digital Media

NewsPaper and Magazine Design

Contemporary Issues

Magazine Journalism

Television Journalism

Sports Journalism

Advertising Journalism



5. Bachelor of Commerce (Banking and Insurance) [B.Com (B& I)]: 

    Intake capacity: 60 students 
    Subjects:

S.Y.B.B.I- Sem III S.Y.B.B.I- Sem IV

1

2

3

4

5

6

7

1

2

3

4

5

6

7

Financial Management

Management Accounting

Risk Management

Information Technology

In Banking & Insurance- I

Foundation Course – III

(An Overview of Banking Sector)

Financial Markets

Direct Taxation

Financial Management – II

Cost Accounting

Wealth Management

Information Technology

In Banking & Insurance - II

Foundation Course – IV

(An Overview of Insurance Sector)

Corporate & Securities Law

Business Economics - II

T.Y.B.B.I- Sem V T.Y.B.B.I- Sem VI

1

2

3

4

5

6

1

2

3

4

5

6

Strategic Management

Financial Reporting & Analysis

Business Ethics & Corporate Governance

Financial Services Management

International Banking & Finance

Research Methodology

Marketing in Banking & Insurance

Security Analysis and Portfolio Management

Human Resource Management in

Banking & Insurance

Turnaround Management

Central Banking

Research Based Project Work

6. Bachelor of Commerce (Financial Markets) [B.Com (FM)] 
    
    Intake capacity: 60 students 
    Subjects:

S. Y: BFM- Sem III S. Y: BFM- Sem IV

1

2

3

4

5

6

7

1

2

3

4

5

6

7

Business Law – I

Management Accounting

Computer Skill – II

Foundation Course in Financial Markets

FC - III (Money Market)

Equity Markets – I

Debt Markets- I

Portfolio Management

Business Law – II

Corporate Finance

Business Economic - II

Foundation Course in Financial Markets

FC - IV (Forex Market)

Equity Markets- II

Debt Markets – II

Personal Financial Planning

T. Y: BFM- Sem V T. Y: BFM- Sem VI

1

2

3

4

5

6

1

2

3

4

5

6

Financial Derivatives

Business Ethics and Corporate Governance

Technical Analysis

Equity Research

Direct Tax

Business Valuation

Risk Management

Project Work

Mutual Fund Management

Corporate Restructuring

Indirect Tax

Venture Capital & Private Equity



7. Bachelor in Vocational (B.Voc) Degree Course

Sem I Sem II

1

2

3

4

5

1

2

3

4

5

Business Economics - I

Environmental Studies - I

Business Communication - I

CRM - I

CRM - II

Business Economics - II

Environmental Studies - II

Business Communication - II

CRM - III

CRM - IV

E-Commerce-and-Digital-Marketing

Sem III Sem IV

1

2

3

4

5

6

1

2

3

4

5

6

Business Economics - III

Business Law - I

Commerce III

Social Media Manager - I

Social Media Manager - II

Internship

Business Economics - IV

Business Law - II

Commerce IV

Social Media Manager - III

Social Media Manager - IV

Internship

Sem V Sem VI

1

2

3

4

5

1

2

3

4

5

Business Management - I

Programming Lab Based on I.T (MS-Office) - I

Programming Lab HTML & DHTML - I

Digital Media Manager - I

HRM -1

Business Management - II

Programming Lab Based on I.T (MS-Office) - II

Programming Lab HTML & DHTML - II

Digital Media Manager - II

HRM -1I

TY B.voc E-Commerce-and-Digital-Marketing (ECDM)

Sem I Sem II

1

2

3

4

5

6

1

2

3

4

5

6

Business Economics - I

Environmental Studies - I

Business Communication - I

Business Mathematics

Accounts Executive (RR)

Experiential E Learning

Business Economics - I

Environmental Studies - I

Business Communication - I

Business Statistics

Accounts Executive (SC)

Internship Based Project

Accounting & Taxtion

Sem III Sem IV

1

2

3

4

5

1

2

3

4

5

Business Economics - III

Business Law - I

Commerce - III

Accounts Executive

Tally

Business Economics - IV

Business Law - II

Commerce - IV

Accounts Executive

Tally

Sem V Sem VI

1

2

3

4

5

1

2

3

4

5

Business Economics - V

Commerce - V Marketing

Auditing

GST

Software in Direct Tax

Business Economics - VI

Commerce - VI HRM

Costing

GST

Software on GST



Sem I Sem II

1

2

3

4

5

1

2

3

4

5

Business Economics - I

Environmental Studies - I

Business Communication - I

Insurance Agent - I

Insurance Agent - II

Business Economics - II

Environmental Studies - II

Business Communication - II

Insurance Agent - III

Insurance Agent - IV

Wealth Management

Sem III Sem II

1

2

3

4

5

6

1

2

3

4

5

6

Business Economics - III

Business Law - I

Commerce III

Mutual Fund Distributor - I

Mutual Fund Distributor - II

Intreship

Business Economics - IV

Business Law - II

Commerce IV

Mutual Fund Distributor - III

Mutual Fund Distributor - IV

Intreship

Sem V Sem VI

1

2

3

4

5

6

1

2

3

4

5

6

General Component (Core Paper)

General Component (Core Paper)

General Component (Core Paper)

Vocational Component (Skill Based)

Vocational Component (Skill Based)

Vocational Component (Skill Based)

General Component (Core Paper)

General Component (Core Paper)

General Component (Core Paper)

Vocational Component (Skill Based)

Vocational Component (Skill Based)

Vocational Component (Skill Based)

Sem I Sem II

1

2

3

4

5

1

2

3

4

5

Business Economics - I

Environmental Studies - I

Business Communication - I

Script Researcher - I

Script Researcher - II

Business Economics - II

Environmental Studies - II

Business Communication - II

Script Researcher - III

Script Researcher - IV

Media Communication & Journalism

Sem III Sem IV

1

2

3

4

5

6

1

2

3

4

5

6

Electronic Media - I

Computer & Multimedia - I

Film Communication - I

Corporate Communication & Public Relations

Digital Marketing Manager - I

Internship

Electronic Media - II

Computer & Multimedia - II

Film Communication - II

Mass Media Research

Digital Marketing Manager - II

Internship

Sem V Sem VI

1

2

3

4

5

6

1

2

3

4

5

6

Reporting

Advertising & Marketing Research

Journalism & Public Opinion

Media Laws & Ethics

Script Writer - I

Internship

Media Planning & Buying

Adverting Design

Contemporary Issues

Newspaper & Magazine Design

Script Writer - II 

Internship



M.COM in ADVANCED ACCOUNTANCY

B. POST GRADUATE LEVEL:

Lecture timings:  7.30 am on Saturdays

The course is spread over four semesters with Major and Elective subjects involving theoretical 

knowledge and practical training in the field of Accountancy. Each semester carries 22 credit points.

Post-Graduation Programme of M.Com with specialization in Advanced Accountancy is a TWO YEAR 

FULL-TIME Programme affiliated to University of Mumbai. The college implemented the New 

Education Policy 2020 for first year M.Com from the year 2023-24. On completion of one year, the 

student is eligible for PG Diploma and PG Degree on completion of two years of study.

   9.00 am on Sundays

Classes are conducted on weekends. Eminent faculty from Smt. MMK College as well as from other 

colleges with subject specialization, were engaged to teach respective subjects. Lecture duration for 

each subject was two hours per week. 

EVALUATION PATTERN
Semester End Exam : 60 Marks
Internal Assessment: 40 Marks
HIGHLIGHTS OF THE PROGRAMME:

Subjects- First Year

Second Year

● Morning Lectures with flexibility to pursue Job, Internship or any professional, job oriented courses
● Lectures by experienced faculty with professional qualification
● Guest lectures and revision lectures by outside faculty
● Seminars on NET/SLET, Research orientation
● Placement opportunities

At the end of the programme, student can work in different domains involving accounting, taxation, or pursue 

professional courses like CA/CS/CMA/CFA. Student can plan to undertake research through PH.D in the 

selected field or pursue teaching through eligibility tests such as NET/SLET. 

ELIGIBILITY FOR ADMISSION:

Undergraduates of the following disciplines such as B.COM, BAF, BBI, BFM, BMS are eligible to secure 

admission to M.Com in Advanced Accountancy.

Semester –I Semester -II

1

2

3

4

5

1

2

3

4

Advanced Cost and Management Accounting I

Direct and Indirect Taxation (Income Tax) 

Advanced Financial Accounting

Advanced Trends in Accounting- I

Electives -

Fundamental Analysis for Corporate 

Research Methodology

Advanced Cost Accounting 

Corporate Finance 

Direct and Indirect Taxation (Goods and Services Tax) 

Advanced Trends in Accounting - II 

Electives -

Accounting of Housing Society & Charitable Trust

On the Job Training

Semester –III Semester -IV

1

2

3

4

5

1

2

3

4

5

Corporate Financial Accounting 

Advanced Auditing 

Financial Services

Advanced Trends in Accounting – III 

Electives (ANY ONE)- 

Accounting and Taxation of Ecommerce 

Industries OR Accounting and Taxation 

of Securities and Commodities OR 

Operations Research

Advanced Financial Management 

International Financial Reporting Standards

Personal Financial Planning 

Electives (ANY ONE)-

Financial Journalism OR Auditing and Assurance 

(Accounting Ethics and Corporate Governance) 

OR Forex (Foreign Exchange Rate Management 

and Derivatives

INTAKE CAPACITY: 80



D.  Ph.D Research Centre:
Ph.D. in Commerce (Business Policy & Administration- University of Mumbai) 
Ph.D. in Accountancy (Commerce)

Research Centre:

Smt. M.M.K.College Research Center is operational from 2017 in the subject of Commerce (Business 

Policy & Administration) and College has. Permission for Ph.D. & Accountancy form A.Y. 2022-23. 9 

Research scholars are pursuing their Ph.D form the centre.

Dr Aashish S Jani  &  Dr Vishal R Tomar

Research guide in Accountancy  

Dr Jayesh Rana  &  Dr Meena Kumari Katta

Research guide in Commerce 

ADMISSION GUIDELINES

Important Note: 

This is reiterated by the University of Mumbai Circular (No.Aff./Recog.I/Admission/(2018-

19)/10/of 2018), dated 30th May, 2018.This college is recognized as minority Institution as per 

Government Order –  Serial : 2008 / 152 / (98) / Order no.. 351 / 2008/ No. 1, Dated: 4 February, 

2010 This Judgement renders null & void the Directives regarding Reservation of Seats given by 

the University of Mumbai vide Circular No. Spl. Cell / (68) / 218 / 2005 dated 3rd June, 2005 [i.e., 

SC (13%) / ST (7%) / DT(A) (3%) / NT(B) (2.5%) / NT(C) (3.5%) / NT(D) (2%) / OBC (19%) / SBC 

(2%)]. 

Smt. M.M.K. College is a Linguistic (Sindhi) Minority College, administered under the provisions 

of the Indian Constitution, to promote the welfare of the Minority community. As per the 

Judgment dated 12 October 2017 of the Honorable Bombay High Court vide Writ Petition No. 

1726 of 2001, Minority Colleges do not need to set aside seats for Backward Classes. 

Eligibility Criteria:

A.   Bachelor of Commerce (B.Com)

A candidate for being eligible for admission to the three year degree course leading to Bachelor of 

Commerce must have passed the Higher Secondary School Certificate (Std. XII) examination conducted 

by the different divisional Boards of the Maharashtra State Board of secondary and Higher Secondary 

Education.

B.   Self-financing Courses- Bachelor of Commerce

For the Self Financing Courses, the student should have passed XII std Examination of the Maharashtra 

Board of Higher Secondary  Education or its equivalent and secured not less than 45% marks in  

aggregate at first attempt (40% in case of reserved category)



Following is the eligibility criterion for admission to:-

 i) English

  College.

I)     Those who have passed the Higher Secondary School Certificate Examination (Std.  XII) 

 in the following subjects:

 OR

 Conducted by the Maharashtra State Board of Secondary and Higher Secondary Education 

 (ii) Book- Keeping and Accountancy (iii) Organization of Commerce (IV) Co-operation.

 remaining optional subjects for the Higher Secondary Certificate Examination. (I) Economics 

 equivalent thereto.

 ii) Any one of the Modern Indian Languages or Modern Foreign Languages taught in the 

 iii) Four other subjects from among the other subjects

 Three subjects from among the subjects mentioned below and one subject from among the 

(I) Those who have passed an examination of another University/Board or Body recognized as 

st nd rd
Admission to 1 Year, 2  Year and 3  Year will be done online, for more detail please visit college website

ANTI RAGGING

The college has a zero tolerance policy towards ragging. The college conforms to all the guidelines on Anti-

Ragging issued from time to time from UGC and government. College has full operational anti ragging 

committee ( Internal Grievance Cell) to address the issue of ragging if any in the premises.

Eligibility Criteria:

1. Word spoken or written which results in teasing, handling with rudeness

5. Financial extortion on student

7. Any other act that may come under the ambit of ragging under UGC, government and c ourt of 

3. Any act asked to do which will not be in ordinary course and that generates shame, \ 

 law guidelines

2. Indulging in undisciplined activities which has hardship, physical, psychological harm.

4. Disrupts regular academic activity of student

6. Physical abuse (Sexual, homosexual, stripping, obscene, lewd act etc) to student

 embarrassment to student.

Action against ragging:

5. Prosecuted for Criminal Action

2. Withholding scholarship/ freeship

3. Withholding of result

4. Cancellation of admission

6. Institutions have been asked to file FIR with local police against those who Rag / Abet  Ragging

1. Suspension from attending classes

Following action may be taken by the college against students involved under ragging-

7. Any other punishment prescribe

Are You Ragged ?

Call Immediately the UGC Anti-Ragging Helpline: 1800-180-5522 (24x7 Toll Free) or

Send an e-mail to helpline@antiragging.in

www.ugc.ac.in & www.antiragging.inFor more details visit: 



FACILITIES:

Ø Canteen 

Ø Health and Gymkhana

Ø Placement cell

Ø Library with extensive collections

Ø Student common room

Ø Media room

Ø Academic and Psychological Counsellor service

Ø Doctor on call

Ø Book bank facilities

Ø Remedial classes and mentoring

Committees and Clubs:

ü Sindhi Department

ü Women and Gender Development cell

ü Student Council

ü National Social Service (N.S.S)

ü Cultural committee

ü Nature Club

ü Department for Lifelong Learning (DLEE)

ü Sports

ü Rotaract Club

ü Literary and Debating Society (L&D)

Student Research based activities:

Ø Finneco Club

Ø International Economics Convention

Right to Information

MemberParticular Designation

First appellate officer

Public information officer

Asst. Information Officer (II)

Dr. Manikandan Iyer

Ms. Akanksha Talreja

Mr. Vinod Pawar

Vice- Principal

Administrative Incharge

Account Head 



MMK: HALL OF FAME- ALUMNI
Smt. Mithibai Motiram Kundnani College of Commerce and Economics has the strong support of alumni. 
Some of our prominent alumni in the various professions are-

Sr. No. Names Position Held

1

2

3

ACADEMICS

Dr. A. C. Vanjani

Mr. S. D. Manghani

Mr. Amar Oswal

Ms. Roma Wagh

Ms. Lakshmi Iyer

Dr. Harvind Bhasin

Ms. Vandana Lulla

Mr. Hitesh Motwani

Ms. Sana Dhanani

Ms Afsha Kirkire

BUSINESS & INDUSTRY

Mr. Rakesh Diwan

Mr. Jagdish Malukani

Mr. Samir Kadam

Mr. Vivek Mohanani

Mr. Kamal Khushlani

POLITICS

Mr. Baba  Siddique

Ms. Priya Dutt

Dr. Kirit Somaiya

Mr.Suresh Shetty

Mr. Zeeshan Siddique

Ex- Principal, MMK College

Ex-Faculty, MMK College

Ex-Vice Principal, MMK College

Vice Principal, MMK College

Associate Professor, R.D. National College

Director of Management Studies, 

Lala Lajpatrai Institute

Director, Poddar Schools

North Storm Academy

Faculty, MMK College

Faculty, MMK College

Chairman, HDIL

Entrepreneur, Electrical Industry

Entrepreneur, Hospitality 

Entrepreneur, Builders

Entrepreneur, Fashion Retail

Ex- MLA & Ex- Minister

Ex – MP

Ex- MP

Ex- MLA

MLA

4

5

6

PROFESSIONAL

SCA Russell Parera

CA Rajesh Mishra

Mr. Atul Mehra

Late CA  S. R. Dagia

CA Ashok Gupta

ENTERTAINMENT INDUSTRY

Mr.  Ashok Salian

Ms. Perizad Zorabian

Ms.  Varsha Jain

Mr. Hrishikesh Chury

Mr. Mohit Suri

Ms. Sangeeta Bijlani

Ms. Sneha Ulal

Ms Sana Khanna

Mr Chirag Jethwani

Ms Tanya Sharma

Mr. Jibran Khan

SPORTS

Mr. Viren Rasquinha

Ex-CEO, KPMG

CEO, UFO Moviez Ltd.

Financial Consultant

Practising CA

Practising CA

Photographer

Actor

Film & Writer

Playback Singe

Film Director

Actress

Actress

Assistant Director

Illusionist & Magician

T.V. Actress

Film actor

Ex-Captain Indian Hockey Team
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Dr. Prashant Mandlik, Department of Chemistry, 94038 66611 or Career Katta Helpline 
75076 52555



Anti-Ragging Undertaking Form 
As per University Grants Commission Regulations, 2009 

1. I, ______________ Son/Daughter of Mr./Mrs./Ms. ______________have carefully read and fully understood 

3. I hereby undertake that:

 • I will not indulge in any behavior or act that may come under the definition of ragging.

2. I have received a copy of the UGC Regulations on Curbing the Menace of Ragging in Higher Educational  Insti tutions, 

 • I will not participate in or abet or propagate ragging in any form

 • I will not hurt anyone physically or psychologically or cause any other harm.

4. I hereby agree that if found guilty of any aspect of ragging, I may be punished as per the provisions of the UGC 

 Regulations mentioned above and / or as per the law in force.

 the law prohibiting ragging and the directions of the Supreme Court and the Central / State Government in this  regard.

5. I hereby affirm that I have not been expelled or debarred from admission by any institution.

6. I hereby undertake that I will register my name in Voters List with State Election Commission, Government of 

 Maharashtra as soon as I complete the age of 18 years.

 2009, and have carefully gone through it.

UNDERTAKING BY THE CANDIDATE / STUDENT 

Date: 

Place: Signature of student

UNDERTAKING BY PARENT / GUARDIAN 

1. I, ___________________________________ Father/Mother/Guardian have carefully read and fully understood 

3. I hereby agree that if he / she is found guilty of any aspect of ragging, he / she may be punished as per the provisions of the 

 well as the UGC Regulations on Curbing the Menace of Ragging in Higher Educational Institutions, 2009.

 UGC Regulations mentioned above and / or as per the Law in force.

 the law prohibiting ragging and the directions of the Supreme Court and the Central / State Government in this  regard as 

2. I assure you that my son / daughter / ward will not indulge in any act of ragging.

Date: 

Place: 

Name and Address of parents:
Signature of Parent/ Guardian



CollegeSr. No. Year of establishment

1

2

3

Kishinchand Chellaram College

Vidyasagar Principal K.M. Kundnani Chowk

124, Dinshaw Wachha Road, Churchgate, 

Mumbai - 400 020

H.R. College of Commerce & Economics, 123, 

Dinshaw Waccha Road, Churchgate, 

Mumbai - 400020

Bombay Teachers' Training College

Mahakavi Bhushan Marg, Near Regal Cinema, 

Opp. Apollo Hotel, Colaba, Mumbai - 400039

1954

1961

1969

Hyderabad (Sind) National Collegiate Board, Mumbai
 Institutions Managed by HSNC Board

Hyderabad (Sind) National Collegiate Board's – 

HSNC Cluster University

College
Sr. 
No.

Year of 
establishment

1

Rishi Dayaram and Seth Hassaram National College and Seth Wassiamull 
Assomul Science College; Smt. Jotu Kundnani Chowk, Off Linking Road, 
Bandra West, Mumbai-400050

1949

2
Kishinchand Chellaram Law College; 23, Dinshaw Wachha Road, 
Vidyasagar Prin. K. M. Kundnani Chowk, Churchgate, Mumbai-400020 1955

3

Smt. Mithibai Motiram Kundnani College of Commerce and Economics, 
Vidyasagar Prin. K. M. Kundnani campus, Adv. Nari Gursahani Road, 
T.P.S. III, Bandra (W),Mumbai - 400050

1961

4

Smt. Chandibai Himathmal Mansukhani College
Railway Station Road, Opp. Ulhasnagar Railway Station, 
Thane District, Ulhasnagar, Maharashtra 421003

1965

5
Principal K. M. Kundnani College of Pharmacy; Jote Joy Building, 
Rambhau Salgaonkar Road, Cuffe Parade, Mumbai 40005 1971

6
Prin. K.M.Kundnani Pharmacy Polytechnic, 
CHM Campus, Ulhasnagar Dist - Thane, Maharashtra - 421003     1971

7
Gopaldas Jhamatmal Advani Law College; Barrister Hotchand Gopaldas 
Advani Marg, Off Linking Road, Bandra (W), Mumbai 400050 1977

8

Watumull Institute Of Electronics Engineering And Computer Technology
CHM College Campus, Opposite Ulhasnagar Station (W) 
Ulhasnagar, Thane Pin: 421003

1981

9
Thadomal Shahani Engineering College, P. G. Kher Marg, 
(32nd Road), TPS-III, Off Linking Road, Bandra (W), Mumbai - 400050 1983

10

Dr. L. H. Hiranandani College of Pharmacy, 
CHM Campus, Chandibai Himmathmal Mansukhani Road, 
Opp. Ulhasnagar Railway Station, Ulhasnagar, Maharashtra 421003

2004

11
Nari Gurasahani Law College; Smt. C.H.M. College Campus, Railway Station 
Road, Ulhasnagar, opp. Railway Station, Thane, Maharashtra 421003                                                       2004

12
Hashmatrai and Gangaram Himathmal Mansukhani Institute of Management, 
Opp. Ulhasnagar Railway Station, Dist: Thane , Ulhasnagar – 421003. 2005



Vidyasagar Prin. K. M. Kundnani Campus, 
Adv. Nari Gursahani Road, 
T.P.S. III, Bandra (W), Mumbai – 400050 

+91-22-26495230

www.mmk.edu.in 

Smt. M.M.K. College 
of Commerce And Economics

D
e
s
ig

n
 B

y
 R

a
h

u
l


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17
	Page 18
	Page 19
	Page 20
	Page 21
	Page 22

